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Cigar Ambassador Magazine

Cigar Ambassador Magazine was founded 1n 2005. It 1s 1ssued quarterly with a national circulation of 30,000 copies. It
1s committedto promoting cigar culture, cigar expertise, cigar tasting.and cigar industry mformation and consultation athome

and abroad, so that Chinese cigar smokers can receive international quality cigar information mstantlyand keep up with the

international trend.
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Cigar

T
Cigar Ambassador Magazine = AMBA\%@R

A breakdown of Cigar Ambassador Magazine readers.
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China Tobacco C-Suites

C-level employees of major China Tobacco cigar companies

including Sichuan Tobacco, Hubeil Tobacco, Anhui Tobacco and

more.

Cigar Lovers
Cigar smokers who consume on a daily basis as well as non-

smokers looking to purchase gifts.

Cigar Industry Workers

Cigar rollers, tobacco engineers and mid-level management of

major China Tobacco cigar companies.

Retail Outlets

High-end cigar shops and clubs in major Chinese cities.




Cigar Ambassador Magazine has been reporting

on Habano festival since 2006

F e
—

COHIBA
LA AF2H

Lily in Havana fior the 55th anniversary of Cohiba
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The Opening Of 2022 Procigar

Lily BiidluaE:
s R SRS A A

1 o

] 'I-\:l.- Ldrh Procygar Festval suotesalully
. kicked off on 22md of Feb. 2022 F i d
&"":—1—_ N b ol - —
in Samiago, the cigar city of Rep. : (e 4-" pa— Hﬂ - U 1 1 ‘EE .."-’.'-5' h.”
| 1 L i i Epmiricana!l Festng! Habano of Cula ang F BE
FHr Nyl —R/IZRA M

_r_ L) Purg Sabor of Neampgua afe al concollod

- for thee se0ond CONSECHVE VWoar dus o - q] E.l JI rh TH"F | ] t'['! ‘f T
CW19 parslamic. pather they oo the | F[ r"."] B: Bﬂ_ DD
intemational cigar faesieal took place in l._.lss[.—,“: 15. f_H:]

HKD:120.00

3 intermational cigar festials. A tha anly

2022, 1e Procgar Drought fremendous

attracticns from cigar aficionados and

GHEDF relaiog pereon
STG Rewnited {4

Lity the presadent of the Cigar Ambassador
Groug had B special fepon Trom e Tront

iy b
Searlingvian Tobacoon Growsn b lire, Ehreugh phatos and wideas maybe
& & 8K & Geoerd Cip we can akst enjoy and feel the loca
i . o . atmasphens of the Roep, Dominicang
Domipeanz) 211018 2 IR 85

x 1
%
14 2
4 L
enie Hied 1D
b 1 L

w

> Wy 7 __

-.%D/V?x"f;?ff/‘ %’ 4"?; . fe ’??{ %& 3

B R Cigarambas e

WX RN procigar WEITF 202068 2 01 16 H

{6 200 b S BEA B CASA DE CAMPO FERTH FFE
Wiy T A LIy MO Ll o8 B9 b B
feda, ST COROMA VERLIS 35 T 00 a8 3 8 0 ol
(Ve SUIEE &R EicySem 24070
MASHRETEY, NEsomEr Frird, REMITR

HaR



Sections related to Procigar

Cigar Ambassador Magazine set up a special section dedicated to Procigar.
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Procigar celebrates its 30-year commitment to the tobacco industry
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Introduction of Cigar Ambassador Group
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CigarAmbassador Group

Cigar Ambassador Group 1s a group focused on the development and mvestment of the cigar industry
in China.The company is a participant, witness and leader in the development of China's ever growing cigar
industry.It 1s a cigar industry chain development Group,which consists of Cigar Ambassador Culture, Cigar
Ambassador business, Cigar Ambassador Sci&Tech, Cigar Ambassador Investment and Cigar Ambassador
Caribbean Investment and other companies. Cigar Ambassador Group’s operation ranges from cigar

magazines, cigar shops and clubs, tobacco leaves planting, processing and trade, international cigar agents



| % Cigar o _
Cigar Ambassador Shop & Clubs J;_ W&

Since 2006, Cigar Ambassador opened 2 Cigar shops and clubs in prime locations in Shanghai
and Macau. Each shop provides customers with a complete variety of properly maintained cigars.
Member customers enjoy one-to-one service from professional account managers, professional cigar
Locker maintenance, professional cigar repair services provided by the official Cuban Grade 9 cigar
rollers, and have the opportunity to participate in various cigar activities and get free copies of Cigar

Ambassador magazine.
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Jimng An Shop, Shanghai

Duty free shop, Macao




PURA _ VIDA
=

PURA VIDA Club i1s located at No. 3 Kangding Road, Jing 'an District, Shanghai. It is a club building with
a total area of 2700 square meters with garden and second floor terrace. In includes a coffee music bar on the
first floor , quiet and comfortable courtyard, and a multifunctional area on the second floor. There 1s a gym, a
chess and cards room, a calligraphy room,an art room,a tea room, a dining room, a Fuente cigar room and other
function rooms on the second floor and it 1s equipped with an open outdoor platform, creating a pure space for

the busy urban life.
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Cigar Ambassador Public Accounts J; M%@R

Cigar Ambassador social media accounts have more than
100,000 followers in total.

Cigar Ambassador Magazine and Class Cigar industry dynamics and sales

Cigar Ambassador Magazine was launched 1 2005. For Chinese cigar factories, Chinese cigar industry,
It 1s the first Chinese cigar magazine about cigar business,Cigar retailers and other industry workers,Cigar
culture and cigar smokers' lifestyle. Please walk 1nto Ambassador launched a professional section on cigar
the palace of cigars, learn about cigar knowledge, and industry trends and sales To provide international and
taste the world's best cigars with LILY and EDWARD domestic industry news trends, new products, as well as

! videos and lectures about cigar salesmen, retail operation

and cigar factory personnel.

Cigar Ambassador Club Service Account

Your every consumption details, balance, points are
detailed records for easy mquiry 1n Service Account

which also provides flash delivery, points exchange,

membership card recharge and other services.
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The Cigar Ambassador Handbook (Volume 1) was officially published in January 2012. This 1s the first hardcover
series on cigar culture in China. The Cigar Ambassador Handbook will be published irregularly, and the next volume

will be titled "How to Open a Professional Cigar Shop."
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The Cigar Ambassador Handbook (Volume 1) inherits the cigar culture at home and abroad, leading readers to
enjoy the elegance of cigar world with pictures and illustrations. It analyzes the dribs and drabs of cigars in a simple
way and introduces the origin of cigar, cigar production process, cigar tobacco fields, cigar factories, cigar families,
world famous cigar brands, cigar festivals, cigar sizes and colors, cigar purchase, how to taste, cigar pair with wine,
cigar maintenance, cigar accessories in detail. It has a large number of exquisite pictures and provides cigar culture

lovers with a collection of exquisite cigar culture appreciation books in Chinese.



Cigar Ambassador Magazine Specification

Specification

« Cover 4 sheets, 250g matte powder paper;
* Inside 140 sheets, 128g matte powder paper:
e Size 210x285mm; Bleeding site 3mm.

Proofreading

* The advertisement design should be provided in film or CD. Traditional typescript
should be provided instead of digital typescript.

» The artwork can be produced in Illustrator or Photoshop, but the text should not be
pasted directly in Photoshop.

» The accuracy of advertisement design 1s not less than 300dp1 with CMYK.

« Advertisement design according to the size of the magazine: 210x285mm, plus 3mm

bleeding.

Publish Date and Draft date

* The deadline 1s the 15th of one month before the official publication of each 1ssue.

Publish

« At present, this magazine 1s quarterly, four journals a year
* The national circulation 1s 30,000, and the average circulation rate 1s 10 people per

copy, reaching 300,000 people.

promotion channel

e Chimese cigar VIP consumers. 52%

» (Cigar aficionados and beginners. 6%

* High-end clients of retail and private banks in China. 8%

« City golf clubs. 6%

« Top clubs, clubs, cigar bars and cigar Red hotels in major cities of China. 5%
» Five-star hotels 1n major cities. 5%

» National tobacco industry, commercial companies 15%



